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Retail food stores make 
sure people in the com-
munity have access to 
healthy food.  FNS is 
reaching out to over 
145,000 stores in the 
Program to provide bet-
ter customer       service.  
We want to     improve 
the Food Stamp Pro-
gram by  reducing pa-
perwork, integrating cur-
rent technology into the 
Program and forming 
partnerships with     re-
tailer associations.   
 
The Food Stamp    Pro-
gram is the cornerstone 
of Federal food assis-
tance programs, and 
currently serves over 20 
million low-income peo-
ple each month.  Over 
80% of Food Stamp 
benefits go to house-
holds with children.  

Food Stamps provide 
crucial support to low-
income households 
and those who are 
transitioning from wel-
fare to work.  In  addi-
tion, the Food Stamp 
Program helps commu-
nities by       infusing 
Federal funds into 
needy areas.  The 
USDA's Economic   
Research Service    
determined that $5 in 
Food Stamp benefits 
generates $9.2 in local 
economic activity.   
 
Currently, only 62% of 
eligible people partici-
pate in the Program.  
FNS is engaged in 
various outreach      
activities, and retailers 
can support this effort 
by encouraging eligible 
people to apply for 

benefits.  This edition 
of Food Stamp Notes 
contains information on 
how to obtain free 
posters for display in 
your store and how to 
access the new Food 
Stamp pre-screening 
tool to see if a person 
is eligible for Food 
Stamp benefits.       
 
We look forward to 
working with you in the 
future.  Together we 
can make a healthier 
difference for needy 
people!  
 
 
 
Kate Coler             
Deputy Administrator 
Food Stamp Program 
 

 

LETTER TO RETAILERS  

Fall 2003 

Our first issue: 

• This is the first issue of 
Food Stamp Notes  

• Food Stamp Notes 
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BRDHQ@fns.usda.gov 
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EBT—M O D E R N I Z I N G  T H E  P R O G R A M  

We remain committed to 
modernizing Food 
Stamps through     com-
puter systems to      im-
prove the Program and 
make it easier for retail-
ers.   

 

We are pleased to an-
nounce that over 95% 
of Food Stamp benefits 
are now issued through 
a debit card system 
called “Electronic 
Benefit Transfer” or 
“EBT.”   

EBT helps retailers by 
eliminating the hassle 
of redeeming paper 
coupons and making 
change.   

  www.fns.usda.gov/fsp 

Food Stamps Make 
America Stronger. 



There are many new 
Food Stamp materials 
available to the public, 
retailers and community 
groups.  They are free 
and available in different 
languages.   
 
The outreach materials 
for clients—which   edu-
cate potentially  eligible 
people about the Pro-
gram—feature the 
theme: 
Food Stamps Make 
America Stronger.   

They are designed for 
the general public, 
working poor, seniors 
and immigrants. The 
materials include fliers, 
brochures and posters.   
 
To order these        
outreach materials for   
clients go to 
www.fns.usda.gov/fsp 
and click on “food 
stamp info. materials” 
and then “order        
materials online.” 
  

New retailer training 
materials are also 
available.  They give a 
consistent, national 
message about the 
rules and regulations of 
the Program.  They 
come in two formats—
a video or CD.  A    
written guide comes 
with each training 
video or CD.  The 
guide can be ordered 
separately.  To get 
copies, call your      lo-
cal FNS field office.      

your authorization if 
you or your staff do not 
follow the rules of the 
Program.   
   
Our new training video 
and materials can help 
you teach new hires 
and conduct refresher 
courses as necessary. 
 

As a retailer, you need 
to know the proper way 
to handle Food Stamp 
transactions.  You are 
responsible for the   
actions of your staff.  
You will need to train 
your staff before they 
begin ringing sales and 
monitor their perform-
ance.  You can lose  

Food Stamp Notes, Page 2 

F O O D  S TA M P  H I S T O R Y  

NEW MATERIALS FOR RETAILERS  

C O M P L I A N C E  H E L P  

By 1964, the Program 
grew from 8 areas to 
43 in 22 States with 
380,000 participants.  
From 1969 through 
2002, over $321 billion 
in Food Stamps were    
issued using paper 
coupons.   

Between 1978 and 
2002 over 62 billion 
food coupons were 
printed to meet the 
American public’s 
needs. 
 

The “Food Stamp Plan” 
began in 1939 to help 
needy families during 
the Depression era.  
The modern Program 
began in 1961 as a  pilot 
project and       became 
a permanent program in 
1964.   

Under the pilot Food 
Stamp Program, the 

Muncy family of 
Paynesville, WV, were 
the first Food Stamp 

recipients.  On May 29, 
1961, they received $95 
in Food Stamps for their 
15 person household.   

 

As a reminder, Food 
Stamp benefits cannot 
buy: 
 
• Non-food items 
• Vitamins / medicines 
• Foods eaten in store 
• Hot foods 
• Alcohol / tobacco 
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Steve DeYoung’s Big 
Top Market is an     ex-
perienced store in the 
Food Stamp      Pro-
gram.  The store is  lo-
cated near Grand Rap-
ids, Michigan and has 
been authorized since 
1969.   
 
Steve DeYoung       be-
came a partial owner of 
his father’s store in 
1986.  He has seen a lot 
of changes in the gro-
cery industry,      espe-
cially with the   introduc-

tion of EBT cards.  
When paper food 
stamps were    primar-
ily used, the store had 
two full-time staff 
whose primary job was 
to count and     en-
dorse them! 
 
Steve says that Food 
Stamp recipients have 
always been a big part 
of the family’s busi-
ness.   
 
His wife, Wendy, who 

has been 
in the       
grocery 
sector 

since she was 16, 
agrees. 
 
Wendy believes the 
Food Stamp Program 
is improving all the 
time.  “FNS is doing an 
awesome job.  The 
new retailer video is 
very well done.” 
 
 

whether they should 
apply at their local 
Food Stamp    office or 
not.  
 
The pre-screening tool 
asks users to enter  
basic information such 
as household size and 
family income.  The 
tool estimates the 

A new online tool is 
available from USDA to 
help find out if a person 
might qualify for Food 
Stamp benefits.   
 
The pre-screening tool 
is not an application for 
Food Stamps, but it can 
help a person make an 
informed   decision as to 

user’s monthly Food 
Stamp dollar amount, if 
the user is eligible.  Any 
information the user  en-
ters is kept private.   
 
To see the tool, log onto 
www.fns.usda.gov/fsp 
and click on “online   
pre-screening tool.”  
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EBT B E N E F I T S  A R E  I N T E R O P E R A B L E  

FOCUS ON RETAILERS 

N E W  P R E - S C R E E N I N G  T O O L  

a third-party processor 
should also allow inter-
operability.  If not, 
please contact your 
EBT service provider 
and tell them you want 
to accept cards from 
other states.  
Illinois will be inter-

operable with other 
states this Fall.      
Wyoming and Ohio 
use a different       
technology so their 
cards don’t work in 
other states. 

States have been work-
ing hard to link their EBT 
systems.  Currently, 49 
states are connected.  If 
you use state-provided 
equipment, you can take 
other cards right now.   
 
Equipment provided by 

Almost everyone now 
gets their Food Stamps 
electronically, but some 
still have paper 
coupons.  These are still 
acceptable.   
 
If you have trouble 
depositing paper 
coupons in your bank 
account or need $1 
coupons to make 
change, contact your 
field office. 



Retailers should contact 
their local field office for 
more information on 
topics covered in this 
publication, or log onto 
www.fns.usda.gov/fsp 
and click on “retailers.” 

USDA Food and Nutrition 
Service 

 
 

 

 

Federal law and U.S. Department of Agriculture policy prohibit discrimination on the 
basis of race, color, national origin, sex, age, religion, political beliefs or disability.  
Persons with disabilities who require alternative means for communication of      pro-
gram information (Braille, large print, audiotape, etc.) should contact USDA’s    TAR-
GET Center at 202-720-2600 (voice and TDD).  To file a compliant of           discrimi-
nation, write:  USDA, Director, Office of Civil Rights, Room 326-W, Whitten Building, 
14th and Independence Avenue, SW, Washington, DC 20250-9410 or call 202-720-
5964 (voice or TDD).  USDA is an equal opportunity provider and          employer. 
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The Food and Nutrition Service (FNS) increases food security and  
reduces hunger in partnership with cooperating organizations by  
providing children and low-income people with access to food, a healthy 
diet and nutrition education in a manner that supports American  
agriculture and inspires public confidence.  
 
FNS administers over 15 different nutrition programs that serve the 
needs of different populations (e.g., families, pregnant women, children, 
etc.).  Log onto the FNS website at www.fns.usda.gov to find out more 
about the Food Stamp Program and other FNS nutrition assistance     
programs in your community. 
 
 
 
 
 


